
 

 

E-COMMERCE AND ITS HIDDEN DRAGONS IN CHINA: 

BENEFITS, RISKS AND OPPORTUNITIES FOR THE 

GOVERNMENT AND FOREIGN INVESTORS  

 

 

A THESIS  

SUBMITTED TO THE  

STANFORD PROGRAM IN INTERNATIONAL LEGAL STUDIES 

AT THE STANFORD LAW SCHOOL 

STANFORD UNIVERSITY 

IN PARTIAL FULFILLMENT OF THE REQUIREMENTS  

FOR THE DEGREE OF JURIDICAL SCIENCES MASTER 

 

 

 

BY 

Jianjun (Jenny) Zhou 

MAY 2001 



ABSTRACT 
 

Along with rapid development of the Internet, e-commerce has witnessed equally 

significant growth in China. Already an important part of the economy, e-commerce is 

transforming China into an information-based society. It will have a huge impact on, and 

bring new development opportunities for all economic operations.  The Chinese 

government has realized the importance of e-commerce and pushed for wider acceptance 

of information technologies, popularize the use of computers, and intensify the 

development of information resources.   

Large amounts of foreign investment have poured into China since 1979, 

especially in China’s information industry during the last two years and the momentum 

has been further accelerated by the lucrative market prospects anticipated after China’s 

accession to the World Trade Organization. All new development brings benefits, risks 

and opportunities to the Chinese government, foreign investors and domestic enterprises. 

How can China use the opportunities brought by the Internet to reform or restructure the 

present economic and legal systems? How to balance the interests of all the players and 

how to protect national economy and in the mean time make good use of foreign 

investment are challenges for the Chinese government.  The thesis explores the 

government dilemma of “love and hate” attitudes towards the Internet. Furthermore, the 

thesis provides some policy recommendations to solve the problems by concluding with 

proposals on further liberalization and deregulation of Chinese economy, adjustment of 

the role of government and ultimate adoption of rule of law. The purpose of this thesis is 

to provide suggestions to legislators and to contribute to the work of scholars. 
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